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TCTC, OU partner in dental program

Tri County Technology Center,
Bartlesville, recently became the
first technology center in Okla-
homa to establish an agreement
with a higher education institution
to provide a baccalaureate degree
in dental hygiene. The partnership
— formed with the University of
Oklahoma College of Dentistry
(OUCOD) Department of Dental
Hygiene — will result in a dental
hygiene program offered in a rural
part of the state.

The new program is a unique
arrangement because the course
work will be delivered to the
Bartlesville site using interactive

videoconferencing technology. Elaine Dettle is director of dental programs at Tri County Technology Center
The clinical work will be conducted (TCTC), Bartlesville. TCTC recently became the first technology center to enter a
on site in Tri County Technology partnership with the University of Oklahoma College of Dentistry Department
Center (TCTC)’s new 10-chair of Dental Hygiene. The agreement allows local students working toward a degree
dental hygiene clinic. in dental hygiene to receive course work at Bartlesville through videoconferencing.
Elaine Dettle, director of
TCTC’s dental _prog_rams, said the “The students also receive dental hygiene program will meet
new partnership will help'rec!uce_ computer-based business education all American Dental Association
the shortage_ of dental hygienists in as part of the curriculum. Area accreditation requirements fol-
the Bartlesville area. . dentists provide the bulk of the lowed by the OUCOD Department
. By prow_dl_ng the educ_atlon n clinical experiences, with several of Dental Hygiene. Prospective
a distance training format, it allows specialists hosting the students in students will be required to meet
students to att_end classes cl_oser to their practices for extended peri- all the College of Dentistry’s
home,” she said. “Local residents » ; - : :
A . g ods,” Dettle said. admission requirements which
will have the opport_unlty to receive “We are very excited about include 60 hours of prerequisite
IOW'(_:OSt dental hygiene services having this new professional course work including human
p_rovu_jed by students u_nder the training opportunity at TCTC,” anatomy and physiology, microbi-
direction of d_eptal hygl'en(i faculty said Lindel Fields, TCTC assistant ology, nutrition, an introduction to
and a supervising dentist. superintendent., “Dental hygiene statistics, and several other general
Nlne_students are currently_ shortages are a reality, and the education and social science
enrol!ed n the program, she said. economic impact of this training courses.
The first section of the program will be very beneficial to our area.” “Graduating students will
g:ontalr_ls rigorous course work . TCTC also works with a dental receive a baccalaureate degree and
including human anatomy, physiol- advisory council, composed of will be eligible to take the national
ogy, embryology, oral pathology dentists, dental hygienists and board and clinical licensure exami-
and pharmacology. dental assistants in the region, to nations,” Dettle said.

assist with the new program. The
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Tulsa Technology Center provides online
courses for real estate professionals

Like most Americans, Peggy
Percefull, CPM, senior real estate
manager for CB Richard Ellis, has a
busy personal and professional life.
But as a real estate professional,
she was also faced with the chal-
lenge of continually updating her
skills. That’s why Tulsa Technology
Center’s RECampus.com was
perfect for her. The program offers
courses for licensed real estate
sales associates and brokers over
the Internet. The courses focus on
subjects such as home inspection,
diversity in business, finance, and
property inspection.

“Every three years real estate
professionals are required to take
21 hours of continuing education,”
Percefull said. “l was reminded by
a notice that | had 30 days to get
my 21 hours of credit. As my
administrative assistant was
looking for classes for herself, she
stumbled upon Tulsa Tech’s online
courses. This was very convenient
for me since | work downtown on-
site at the building | manage,
Boulder Towers.”

Teri Etter, Internet/IT coordi-
nator at Tulsa Tech, was closely
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From left Teri Etter, Tulsa Tech Internet/IT coordinator, stands with Peggy Percefull, Tulsa
Tech’s first online real estate student. Percefull holds a certificate presented to her for
being the first to complete the course.

involved with setting up
RECampus.com. She worked with
Estel Baird, Tulsa Tech real estate
coordinator. Baird and her real
estate consultant, Charles Bowles,
also researched online vendors for
real estate.

Keith Huckabay, director of
adult and continuing education,
described the project as “a team
effort involving Teri’s guidance and
the support of the continuing
education team.”

Tulsa Tech partnered with
Dearborn, a continuing education
provider for real estate that sup-
plies the course content, the techni-
cal support and an online book-
store. All of the courses have been
approved for credit by the Okla-
homa Real Estate Commission
(OREC).

“It was very exciting to have
Peggy as the first student,” Etter
said. “She helped us work out the
bugs and kinks and was very

patient throughout the process.”

Percefull said the course was
convenient because she could work
within her own time constraints.

“There were a couple of minor
problems, but I would just call Teri
and she worked to make sure they
were solved - she was very help-
ful,” she said. “The only disadvan-
tage | encountered with the course
was making sure the other employ-
ees didn’t disturb me while | was
testing.”

Etter said that 11 students have
completed 20 different courses
through RECampus.com and eight
students are currently working on
new courses.

“We are considering adding a
course on appraisal,” she said.

Etter said RECampus.com is a
win-win situation for everyone.

“Real estate sales associates and
brokers are technology savvy,” she
said. “This gives them the ultimate
method of delivery.”



Former FFA member i1s brains behind P.B. Slices

Many people in their 20s are
struggling to complete their educa-
tion and find their place in the
working world, but not Stewart
Kennedy.

The 29-year-old Kennedy
already operates two companies
and owns a farm. He and partner
Rhett Laubach founded
yournextspeaker.com, a firm that
organizes motivational speakers for
conferences and conventions. He is
also president of Kennedy Foods
and the inventor of P.B. Slices, the
new sliced peanut butter product.

It took Kennedy and a team of
food researchers from Oklahoma
State University’s Food and Agri-
cultural Products Research and
Technology Center about three
years and several hundred tries to
perfect the formula for the new
product, which is currently avail-
able in test markets at stores such as
Wal-Mart and Albertson’s.

Kennedy learned the skills he
uses in his business ventures in
FFA, the career and technology
student organization associated
with agricultural education. FFA
was also the place where Kennedy
met Laubach, his future business
partner.

That is why he is being
recognized as a CareerTech
champion. Champions are
alumni of the system’s
programs or student
organizations who
attribute much of their
success to their
CareerTech experience.

Kennedy first
became involved in FFA
as a student at Edmond
High School, although
agricultural education
runs in his family.

“My dad was an agricul-
tural education teacher and |
was also interested in the subject
and FFA,” he said.

Kennedy was enthusiastic
about FFA's leadership contests,
conventions and the livestock
shows.

“Going to state and national
conventions were the highlight of
my CareerTech experience,” he said.
“I will never forget the time | heard
Terry Bradshaw speak at the
national convention. He was very
inspirational.”

Kennedy gravitated toward
the public speaking competitions.
Those contests were the spring-
board to his career as a motiva-
tional speaker.

“I would not be a motivational
speaker today if it had not been for
the FFA speaking competitions,” he
said.

Kennedy said career and
technology education and FFA also
taught him many other useful
skills, such as entrepreneurship and
networking, which are helpful in
the world of commerce.

“FFA members have the oppor-
tunity to meet the leaders in the
state of Oklahoma,” he said.

16 Individually Wrapped PEANUTTY, Slices

Stewart Kennedy, a former FFA member,
is president of Kennedy Foods and the in-
ventor of P.B. Slices, a new sliced peanut
butter product.

In college, Kennedy continued
in the agricultural education field.
He received a bachelor’s degree in
agricultural economics and a
master’s degree in agricultural
economics and international trade
from Oklahoma State University.

Much of what he learned in
agricultural education is
related to the food industry.
In addition to marketing P.B.
Slices, Kennedy and his wife
also own a peanut farm in
Georgia.

He advises young
people to take full advan-
tage of the opportunities

available through career
and technology student
organizations such as FFA.
“Student organizations
allow young people to meet
people from all walks of life,”
he said. “And they also teach
young people valuable skills they
will use throughout their life.”
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Lawton firm donates $10,000 for training scholarships

Great Plains Technology Center,
Lawton, and Assurant Group, a
specialty insurance company, have
a long-standing successful relation-
ship. Mark Davis, operations
manager for Assurant Group,
Lawton, said the firm decided to
move to the area because of the
“high-caliber training” offered at
the technology center.

Assurant Group recently
rewarded Great Plains for its efforts
by donating $10,000 to the Great
Plains Technology Foundation. The
donation will fund training scholar-
ships.

Assurant Group Vice President
Doug Hasse said the donation was
prompted by the firm’s satisfaction
with the high standards of perfor-
mance by Lawton employees.
Hasse credited Great Plains Tech-
nology Center and the Great Plains
Foundation for the rapid growth
and early success the Lawton
facility has achieved since it
opened in March.

About 40 percent of Lawton
Assurant employees have taken at
least one class at Great Plains, he
said.

“We’ve never had this high
level of success at any other facility.
We think the only reason for this
success is the partnership we have
with Great Plains,” he said. “This is
a great arrangement for us; it’s

exactly what we need to train our
employees so they can come on
board as effective associates. That’s
why we’re pleased to give $10,000
to the Great Plains Foundation.”

This is the second donation by
Assurant to the Foundation. Previ-
ously, the company donated $1,500.
Hasse said he and other Assurant
executives have worked with
community colleges all over the
country but have never had the
level of success that has been
achieved in Lawton.

“The system we’ve found here
in Lawton is by far the best we’ve
worked with. Other places don’t
have people of the quality we’ve
found here,” he said.

“The quality of the people
we’ve hired here has made a big
difference in training and ramp-up
time,” said Jacqueline LaCalli,
director of Assurant’s Lawton
contact center.

By the middle of 2002, Assurant
officials expect to have about 350
associates handling sales and
customer service in Lawton. Even-
tually about 450 employees will be
hired.



